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Advanced

Joost Pennings, Sjoke Merk For more information:joost.pennings@maastrichtuniversity.nl;
j-merk@maastrichtuniversity.nl

English

The purpose of this course is to provide students with insight in the product development process of financial
products, and how this differs from the product development process of more tangible products. More
specifically, literature on the interface between marketing and finance will be used to gain a better
understanding of these processes. Apart from this more theoretical part of the course, there will be a
methodological component in which more attention will be paid to how we may try to find out investors' needs
or the existence of different segments of investors and how companies may adapt their product development
to incorporate such different segments. Students will be acquainted with advanced statistical techniques to do

SO.

The course integrates the financial literature on financial product development with the marketing approach
towards product development. The course will show that both approaches are complementary to each others
and that only by integrating the two approaches the necessary and sufficient conditions for successful

financial product development will be fulfilled.

Hooman Estelami, (2012), Marketing Financial Services, Indianapolis, USA: Dog Ear Publishing, ISBN: 978-

145750-774-8.

Courses and workload are very demanding for all IB Master courses. Exchange students need to have
obtained a Bachelor degree in business. Exchange students need to major in finance in their Master.
Students are expected to have basic knowledge about marketing as well as about finance. Moreover, as
advanced statistical techniques will be presented, knowledge of and experience in statistics as well as

analytical insights are required for this course.

PBL / Presentation / Lecture / Assignment / Groupwork

Final Paper / Attendance / Participation

For the complete evaluation of this course please click http://iwio-
sbe.maastrichtuniversity.nl/rapporten.asp?referrer=codeUM

Master Business Research - No specialisation
Master Business Research - Operations Research
Master Business Research - Operations Research
Master Human Decision Science

Master International Business - Accountancy
Master International Business - Controlling

Master International Business - Entrepreneurship and
SME Management

Master International Business - Marketing-Finance

Master International Business - Organisation:
Management, Change and Consultancy

Master International Business - Strategic Corporate
Finance

Master International Business - Strategy and
Innovation

Master International Business - Sustainable Finance
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